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Peru Moda virtual: a new way to
connect with UK buyers
In this newsbrief:
Peru Moda: launch of new
virtual platform
Peru as preferred location for
UK travellers in 2021 and 2022
Opportunities for growth for
Peruvian specialty coffee
2020 boom in exports for citrus
fruits
Fresh mango exported to Ireland
for the first time

Peru Moda trade show seeks to connect global
companies with quality Peruvian suppliers of clothing,
textiles, and jewellery. The event focuses on sustainability
and care for the environment and is taking place
throughout October. Peru Moda highlights the
continuation of international trade in Peru and
demonstrates that new ways have been found to connect
Peruvian enterprises with UK and Irish companies during
times of social distancing. The attraction of Peru as a
sourcing country in the apparel sector comes in the
availability and quality of materials such as Pima cotton
and alpaca wool, as well as the design and production of
knitted garments, baby clothing and nightwear. (Sources:
Peru.info)

Analysis of the UK travel market has suggested that
bucket list trips – such as to Peru – are likely to be in
demand in 2021 and 2022. In addition, socialdistancing holidays - where holidaymakers seek
safety, space and nature - are also likely to be
popular. Peru, as an outdoor adventure destination, is
able to meet these criteria. On 13th October, Peru
received the “Safe Travels” seal from the World Travel
and Tourism Council (WTTC). It is the world’s first seal
regarding safety and hygiene measures adopted
during the COVID-19 pandemic and aims to support
the responsible re-opening of tourism. International
flights to Peru resumed on 5th October to several
‘safe’ neighbouring countries. Flights to other
continents will resume gradually and according to the
future
situation.
(Sources:
Andina,
Good
Housekeeping)

Peru will be a
preferred location
for UK travellers in
2021 and 2022
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Specialty coffee from Peru: Opportunities
for Growth

Peruvian exports of citrus fruits to the world market,
including mandarins, oranges, and lemons,
increased 38% between January and August 2020
when compared to the same period last year. This is
a consequence of greater global demand for Vitamin
C, especially from Northern Hemisphere countries,
in order to boost immune systems. The Citrus
Producers Association of Peru (PROCITRUS)
outlined that the UK was one of the most important
export markets, reaching 17% of the total. This was
greater than that of Europe (13%), Canada (7.5%)
and China (6.5%) and second only behind the US
(44%). (Sources: Agraria.pe, PROCITRUS)

Fresh mango
exported to Ireland for
the first time

2020 produces boom
in exports of citrus
fruits

This year has seen a new export market emerge for
Peruvian fresh mangos in Ireland. This builds on 2019
which saw the first exports of processed mango to this
country. The development in mango exports
demonstrates that the expansion and diversification of
Peruvian markets is still taking place despite the
challenges posed to global trade in 2020. The growth
in Peru’s fresh produce exports to Ireland is evident
also in products such as mandarins and other citrus
hybrids, which increased 62.4% and 69.6%
respectively during the first nine months when
compared to the figures in 2019. (Source: PromPeru)

Updates on Peru's economy
Exports from Peru are expected to total US$9.9bn in Q3 of 2020, a 52% increase compared
to Q2. In Q4, total exports are forecast to amount to US$10.1bn. Overall, export related
industries are predicted to be operating at 90% during last quarter in 2020. (Source: Andina)
The Emerging Market Bond Index for Peru stood at 162 basis points between 30th
September and 6th October 2020. This is below the regional average for Latin America
(467), which reflects a lower country risk than others in the region. (Source: Andina)
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