
The launch of Peru Marketplace will see 2000 products offered by
over 600 exporters available for the international market. It is a
project that was coordinated to harmonise and simplify the export
market, and so make purchasing easier for foreign buyers. There will
be a very wide range of products available, including construction
products, apparel, and food items. The website can also be shown in
either Spanish or English. This range of both products and exporters
is expected to grow next year to 3000 products and 2000 exporters
as more companies register. It will be especially useful for small and
medium-sized businesses, which account for 87% of all exporting
companies in Peru and could benefit from larger international
presence. A further aspect that will widen choice for importers is the
inclusion of entrepreneurs, who can use the platform to sell products
direct when they otherwise lack any established business framework
to trade on. (Source: Andina)
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Twenty Peruvian apparel firms have started supplying

through Foursource, the world’s largest B2B marketplace

for fashion brands to source clothing. With a focus on

alpaca and cotton products, these companies will hope to

appeal to the 40,000 companies registered on the

network. Their range of stock extends from baby apparel

to dresses to t-shirts. The United Kingdom is the second

largest buyer (21% of the market) on the platform, just

behind the United States (23%). Major fashion retailers

who purchase clothes through Foursource include Ralph

Lauren, Hugo Boss, and Pierre Cardin. In total, the

platform’s buyer volume exceeds US$ 50 billion annually.

The Peruvian companies that have so far signed up have

committed to high international standards on the

sustainability of their textile production, boosting the

reputation and exportability of their material. (Source:

PromPeru)

Sources: Veritrade. Mincetur
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Ginger has been one the best performing agribusiness

exports this year for Peru, growing over 140% from US$

12.3 million in H1 2019 to US$ 29.6 million in the same

period for 2020. It is widely accepted that the sudden

demand surge has been driven by a strong interest in

superfoods like ginger (with its high antioxidant levels) as a

result of the coronavirus pandemic. Yet this product’s

export growth isn’t necessarily a one-off, but part of a

longer-term success in capturing a rapidly growing health-

conscious food market. The UK’s imports of ginger from

Peru grew from just US$ 7 in 2016, to over US$ 103,000 in

2029. In 2012, total world exports of ginger from Peru were

only worth US$ 1.384 million for the whole year. And just

two years before that the export market did not exist at all

for this agribusiness product. Importantly, this represents

further export diversification away from the main products

such as avocados, citrus, and blueberries. (Source:

Infotrade)

SUNAT (Peru’s customs agency) has digitalised the

process that allows Peruvian SMEs to export goods and

services. This will be applicable for 8,000 firms, and will cut

the costs and time needed to sell goods outside of the

country by using technology such as QR codes,

notifications, and online advice. Such a reform will be

particularly useful to UK importers, who would have

previously found it hard to access smaller suppliers from

Peru without any international links. With the new model

allowing direct shipment of goods, exporters will not have

to incur the costs of storing goods before shipping. This

digital paperwork will be available at any time of the day or

week. This will provide a great opportunity for Peru to

diversify its export supply market, and for foreign buyers to

have greater choice at more competitive costs. (Source: El

Comercio)

Public investment boosted by 20% for H2 2020 | Peru’s government has promised to boost public

investment by S/27 billion (US$ 7.65 million) in H2 2020, with extra cash going to schools, hospitals

and key infrastructure. It will be focused on boosting long-term growth after the economic hit inflicted

by coronavirus.

Healthy Net International Reserves | Peru´s Central Bank reported US$ 75.486 billion in Net

International Reserves, as of the 9th of September. This amount is equivalent to 36% of the

country’s GDP, making it a healthy measure of the overall economy. International reserves help

reducing the country risk by improving capital flow and stability of financial, foreign exchange, and

metals markets.
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